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Lack of Diversity and Inclusion in Design

¿Dónde está mi gente? = where are my people?

• There are roughly 62.1 million Hispanics in the U.S.; however, only 10.3 of 
Hispanic or latino ethnicity are graphic designers, so where are all 
Hispanics in design? 

• This project explores the data and attempts to understand the disparity, 
lack of inclusion and diversity, and what can be done going forward. 

• My focus is on 3 proposed areas that can be made to improve these 
statistics. My plan is to communicate with visual symbols and iconography 
through graphic design to communicate across language barriers. 

The Project



2021 Design Demographics and Statistics

Hispanics are the second largest population in 
the U.S., so where are all Hispanics in design? 
The 2016 Design Census revealed that 73 per 
cent of those surveyed identified as white, nine 
percent were Hispanic, eight percent were Asian, 
and three percent were black.

According to zippia.com’s latest 2021 
Demographics & Statistics it hasn't changed 
much, “The most common ethnicity among 
graphic designers is White, which makes up 
75.0% of all graphic designers. Comparatively, 
there are 10.3% of the Hispanic or Latino 
ethnicity and 8.3% of the Asian ethnicity, and 
Black or African American, 3.3%”.

http://designcensus.org/


Understand the Difference between Hispanic and Latino/LatinX

There are many interpretations of how to define Hispanic vs 
Latino. 

For the purposes of this presentation and project, I’ll distinguish the 
two in the following way: Hispanic refers to language and Latino 
(including Latina and Latino, or LatinX) refer to location Therefore, 
Hispanic here is defined as one who has a Spanish-speaking origin or 
ancestry, including Spain. I will mostly use the term Hispanic since 
we have a large Mexican population in California and Mexicans are 
mainly mestizos of both indigenous and Spanish decent. (See Flags)

Latino refers to Spanish-speakers as well, but only people from Latin 
America—including Brazil. (Portuguese is spoken in Brazil, and thus, 
is not considered to be Hispanic.) Hispanic and Latino are often used 
interchangeably, even though they don’t mean the same thing. It’s 
important to be aware of not only who you are targeting, but also 
how you choose to reference them. Not all Spanish-speaking people 
are Latino, and not all Latinos are Hispanic.



Understanding Demographics, & Cultural Gaps

30% of them say they 
prefer to be referenced as 
Hispanic, while 17% say they 
prefer Latino.

Nearly six-in-
ten Hispanics are 

millennials 
or younger.

Hispanics represent 
the largest ethnic group of 
California in 2020 at 39.4%



Breaking down the different Hispanic categories

Traditionalists:

Older immigrants, and 
some younger, are 
considered 
“traditionalists” who don’t 
speak fluent English. 

Millennials: 

Second-generation Hispanics are those who 
are born in the U.S. into a Hispanic family. Like 
many second-generation ethnicities, they are 
typically the younger family members, 
including millennials, who have adopted many 
U.S. customs (and English) but still 
appreciate, respect, and enjoy their culture, 
language, and heritage.



This large target audience is broken into 3 distinct categories dependent on 
age and also generation of living in U.S., whether family immigrated to U.S., 
foreign born, or 1st, 2nd, 3rd, 4th generation.  

Hispanic Dominant: 

This group speaks predominantly Spanish at home and consumes most media in Spanish. Typically, 
they’re foreign born and have a mean age of 40. On average, they’ve lived in the U.S. for seven years. 

Bicultural: 

This crowd typically speaks both English and Spanish at home, but they consume most media in English. 
They’re a combination of foreign and U.S. born and have a mean age of 34. They’ve lived in the U.S., on 
average, for 22 years.

U.S. Dominant: 

This bunch generally speaks English at home and consumes most media in English. They’re U.S. born and 
with a mean age of 37, they’ve lived in the U.S. an average of 36 years.

Target Audience 



• Slide bullet text
Lifestyle: 
Strong Family and cultural ties, identifies with both American 
culture and also their Hispanic Culture.

May or may not speak Spanish, may or may not understand 
Spanish. 
May or may not use “Spanglish”. May or may not feel a full part of 
either culture (subculture).

Highly active on internet for shopping as well as social media, 
such as Instagram, twitter, etc. 

Appreciates and respects their culture, language, and heritage.
The above Includes Spanish-Dominant, bilingual, English dominant 
subcategories and different generations but not the Hispanic 
traditionalists
  

Education Level: 
High School, College Student, College Graduate, or beyond college professional

Income Range: 
Ranges depending on subcategories and age

Occupation: 
Employed or not employed, depends on the age, 
occupation, etc. 

Geographic Location: 
Can be any place in U.S. but mostly concentrated 
in California which has the highest percentage of 
Hispanic population in the United States. 

Age Range/generation: 
Teen - age 41 (older part of Gen Z, Millenials, and younger Gen 
X).

(Gen X born 1965-1980, Millenials (born 1981-1996), Gen Z 
(1997-2012)

***Large range due to 3 categories of target market, high school, 
college, beyond college. ***

Ethnicity/Race/Gender: 
Hispanic, foreign born, or U.S. born 
All races, male, female, transgender, gender-fluid, & non-binery

My Target Audience 



Lack of Information

Lack of support

Imposter Syndrome

Financial Resources & Economic Disparity

Educational Barriers

Prejudices/RacismImmigration Status Language/cultural Barriers

Lack of Social & Professional Network

Possible Reasons for Lack of Diversity and Inclusion



3 Key areas of focus in Target Audience

Highschool:
students talking 
to parents for 

support 
Finding 

community and 
organizations
Applying for 

college & financial 
aid

College:
students 

advocating for 
themselves

Finding community 
and organizations

Professional 
development and 
career planning

Beyond College*:
Networking

Advance career, 
Professional 
development

Help bring awareness
Showcase other 

Hispanic designers and 
artists

*(Professional either employed, 
unemployed, or seeking job after college or 
in-between jobs).



Design Deliverables



Posterzine



Posterzine



Tote Bag



Tote Bag



Instagram



Instagram



Instagram
Posts spotlighting 
Hispanic Designers, way 
to have online presence 
to increase awareness, 
and network!



Messaging, Icons , 
and illustrations



Inspiration



Design Choices

Type Choices



Process Work
Illustrations



Process Work The Posterzine





Process Work
Illustrations



Questions?
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